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Part 1 – High Level Key Points 

Parks 

What’s Great About RMOW Parks 
• Positive sentiment: 72% of responses
• Common themes: natural beauty,

accessibility, recreational variety, cleanliness

What Could Be Improved 
• Negative sentiment: 40%
• Suggestions included: better maintenance,

more amenities, improved accessibility, and
enhanced winter use

Strengths to Build On 
• Positive sentiment: 49%
• Focus areas: passive recreation, waterfront

access, cleanliness, and community
gathering spaces

Future Concerns (10-Year Outlook) 
• Negative sentiment: 40%
• Focus areas (descending order of

importance):
• Overcrowding & Overuse
• Climate Change & Environmental

Risks
• Parking & Transportation
• Safety & E-Bike Management
• Equity & Local Access
• Dog Management
• Infrastructure & Maintenance
• Water Access & Recreation
• Behavior & Enforcement

Park Feature Priorities 
Top features when choosing a park: 

• Access to park: 72.9%
• Active recreation: 53.3%
• Amenities: 52%
• Passive recreation: 43.1%

Recreational Use & Satisfaction 
• Top features when choosing a park:

o Public washrooms: Avg. 91.8
o Clean/well-maintained spaces: Avg.

91.3
o Cooling off in heat: Avg. 86.4
o Playgrounds: Avg. 85.9
o Waterfront access: Avg. 84.6
o Escaping crowds: Avg. 85.6

• “Least desirable” features when choosing a
park:

• Fishing: Avg. 48.9
• Remote workspace: Avg. 38.2

Lower satisfaction areas: 
• Escaping crowds: Avg. 42.8

Most Common Modes of Travel to Parks 
• Bike: 69.1%
• Walk: 50.3%
• Drive: 37.8%
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Valley Trail  

What’s Great About the Valley Trail 
• Positive sentiment: 77% 
• Highlights: connectivity, safety, scenic routes, 

multi-use functionality 

Areas for Improvement 
• Negative sentiment: 38% 
• Issues: congestion, maintenance, signage, e-

bike regulation 

Strengths to Develop 
• Positive sentiment: 34% 
• Suggestions: expand trail network, improve 

winter usability, enhance accessibility 

Future Issues 
• Negative sentiment: 38% 
• Focus areas (descending order of 

importance): 
o Overcrowding & Overuse 
o E-Bikes & Motorized Vehicles 
o Safety & Accidents 
o Trail Design & Infrastructure 
o Environmental & Wildlife Concerns 
o Equity & Accessibility 
o Governance & Regulation 
o Community Values & Experience 

Valley Trail Usage Patterns 
• Biking: Avg. 74.7%  
• Walking: Avg. 64.9% 
• Running: Avg. 42.1% 
• E-bike usage:  

o 44.4% use e-bikes 
o 37.8% of e-bikes have hand throttles 
o 27.5% of e-bike motors stop providing 

power at 25 km/hr; 34.6% at 32 km/hr; 2% 
at 45 km/hr; 24.8% didn’t know 

 

Funding Preferences 

Strong Support 
• Increasing developer fees (Avg. 78%) 
• Private partnerships/sponsorships (Avg. 70%) 
• Commercial/event user fees (Avg. 66.8%) 

Split Support 
• Reducing municipal services and redirecting 

funds to Parks and Valley Trail 
o 17.1% strongly not in support 
o 16.6% strongly in support 
o Avg. 49.6% 

• Increasing pay parking rates in parks 
o 50.8% either strongly or moderately not in 

support 
o 45.5 % either strongly or moderately in 

support 
o Avg. 43.5% 

• Expanding pay parking zones (Avg. 41.8%) 

Low Support 
• Increasing property taxes beyond forecast 

(Avg. 22.6%) 
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Participants and Demographics 
 

1350 Participants 
• survey, Engage page, In-person event 

 

Age Range 
• Majority between 30–64 years 

 

 
 
 
 
 
 
 

 
 
 
 
 

Residency 
• 81.0% live in Whistler full time 
• 57.7% permanent residents who own 
• 20.9% permanent residents who rent 
• 15.3% second homeowners 

 

Neighbourhoods 
• Top responses from Alpine Meadows, 

Whistler Creekside, Cheakamus Crossing 
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Part 2 - Strengths, Weaknesses, Opportunities, Threats (SWOT) 
Summary 

Parks

Strengths 
Based on the responses to “WHAT DO YOU THINK IS 

GREAT ABOUT RMOW PARKS?”, here are the key 
elements and themes that emerge:  

• Natural Beauty & Environment  
• Accessibility & Connectivity  
• Variety & Diversity  
• Recreation & Amenities  
• Dog-Friendly Features  
• Cleanliness & Maintenance  
• Community & Inclusivity  
• Suggestions & Concerns  

 
A deeper dive into each of these is provided below: 
  
Natural Beauty & Environment  

• Stunning mountain, lake, and forest views  
• Parks blend into natural surroundings and 

preserve scenic sightlines  
• Landscaping with wildflowers and native 

plants  
• Calm, reflective spaces that support mental 

well-being  
  
Accessibility & Connectivity  

• Extensive Valley Trail network connects parks 
and neighbourhoods  

• Easy access by walking, biking, and public 
transit  

• Summer shuttle services and bike valet 
programs  

• Parks are well-distributed throughout the 
valley  

 
 

Recreation & Amenities  
• Water-based activities: swimming, paddling, 

sailing, wing foiling  
• Docks, beaches, volleyball courts, 

playgrounds, skateparks  
• SUP/kayak storage racks, shaded areas, 

hammocks  
• Washrooms, showers, drinking fountains, 

picnic tables, BBQ areas  
• Food trucks and snack shacks enhance the 

experience  
  
Dog-Friendly Features  

• Designated off-leash areas (e.g., Rainbow, 
Meadow, Spruce Grove)  

• Water access for dogs  
• Leash rules appreciated for safety and 

comfort  
  
Cleanliness & Maintenance  

• Parks are consistently described as clean, 
safe, and well-kept  

• Garbage, recycling, and compost bins 
available  

• Staff efforts to maintain cleanliness and 
manage waste are valued  

• Infrastructure is proportionate to park usage  

Community & Inclusivity  
• Parks are welcoming to families, seniors, 

people with disabilities, and pet owners  
• Free public spaces for gathering, relaxing, 

and recreation  
• Programs like sailing, arts, and biking foster 

community connection  
• Parks help build a strong sense of community 

in a resort town  
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Suggestions & Concerns  

• Desire for more parking at popular parks 
(especially Alta Lake)  

• Mixed feedback on park redesigns (e.g., 
Rainbow Park)  

• Concerns about fast-moving e-bikes on Valley 
Trail  

• Requests for better signage (e.g., no 
smoking/alcohol)  

• Need for more inclusive and diverse 
amenities  

Weaknesses  
Based on the responses to “WHAT COULD BE DONE 

BETTER?” here are the key elements and themes that 
emerge:  

• Parking & Access  
• Overcrowding & Visitor Management  
• Recreation & Amenities  
• Dog Management  
• Environmental Protection & Stewardship  
• Safety & Regulation  
• Community Experience  
• Infrastructure & Maintenance  

  
A deeper dive into each of these is provided below: 

Parking & Access  
• Paid parking for locals is widely opposed. 

Suggestions include:  
o Resident parking permits or discounts  
o Expanded parking near lakes and 

recreation areas  
o Improved signage for hard-to-find parks  
o Trolley systems for transporting gear from 

parking lots  
o Better shuttle service, including westside 

routes and off-peak options  
o Bike racks and SUP/kayak storage (sell out 

quickly)  
 

 
Overcrowding & Visitor Management  

• Parks are overcrowded, especially on 
weekends and peak seasons  

• Locals feel displaced by tourists and day-
trippers  

• Suggestions:  
o Build new lakeside parks or expand 

existing ones  
o Preserve smaller, local parks from 

overdevelopment  
o Limit large groups and events  
o Disperse visitors to underused parks  
o Segregate park zones (e.g., music, nudity, 

dogs allowed)  

Recreation & Amenities  
• Requests for:  

o Dedicated pickleball courts (indoor and 
outdoor)  

o Updated playgrounds (especially for older 
kids)  

o Splash pads and waterparks  
o More swim docks and sandpits  
o Outdoor fitness equipment  
o Adventure playgrounds, pump tracks, and 

skateparks  
o Indoor activity centers and improved 

winter amenities  
o Lounger rentals and shaded seating 

areas  
o Expanded facilities at Whistler Sailing and 

Cypress Point  

Dog Management  
• Concerns about:  

o Off-leash dogs, especially near play areas 
and beaches  

o Lack of enforcement and fines  
o Need for fully fenced off-leash areas  
o Dog waste and hygiene issues  
o More undercover areas near dog parks for 

rainy/snowy days  



 PARKS & VALLEY TRAIL STRATEGY – ENGAGEMENT RESULTS 7 
 

 
 
Environmental Protection & Stewardship  

• Concerns about:  
o Swimmers itch and goose waste  
o Cannabis and cigarette litter  
o Plastic pollution from barges and shared 

water equipment  
o Dead trees and invasive species  

• Suggestions:  
o Pollinator-friendly landscaping  
o Work with AWARE and other groups on 

fire safety and habitat restoration  
o Enforce littering/smoking bylaws  
o Limit barges and improve trash 

management  
o Restore natural vegetation and reduce 

manicured lawns  

Safety & Regulation  
• E-bike speed and behavior on Valley Trail is a 

recurring concern  
• Suggestions:  

o Speed limits (e.g., 20 km/h)  
o Speed bumps or gates to slow traffic  
o Redirect bike paths outside of parks  
o Bike marshals and enforcement officers  
o Ban loud music and enforce quiet zones  

Community Experience  
• Parks should feel welcoming and accessible 

to locals  
• Suggestions:  

o Preserve natural character and reduce 
commercialization  

o Limit alcohol and smoking in public areas  
o Make parks more inclusive (e.g., 

neurodivergent-friendly washrooms)  
o Improve winter access and walking trails  
o Add benches and picnic tables along 

Valley Trail for accessibility  
  
 

 
 
Infrastructure & Maintenance  

• Requests for:  
o More washrooms and change 

rooms (especially at Alpha Lake, skate 
park, Rebagliatti)  

o Better drainage and turf maintenance  
o Faster seasonal activation of water 

fountains and bins  
o Updates to smaller neighbourhood parks  
o Improved signage and enforcement of dog 

leash rules  
o Better maintenance of existing structures 

and equipment  

 Opportunities 

Based on the responses to “WHAT EXISTING 

STRENGTHS SHOULD OUR PARKS DEVELOP, OPTIMIZE, 

AND BUILD ON?”  here are the key elements and 
themes that emerge:  

• Natural Environment & Landscape  
• Access & Connectivity  
• Recreation & Amenities  
• Dog-Friendly Features  
• Community & Inclusivity  
• Infrastructure & Maintenance  
• Water-Based Recreation  
• Food & Social Amenities  

A deeper dive into each of these is provided below: 

Natural Environment & Landscape  
• Preserve and expand native plantings, 

wildflowers, and natural landscaping  
• Add more shade trees and natural seating 

areas  
• Avoid over-urbanization and maintain natural 

character  
• Rewild underused spaces and reduce 

manicured lawns  
• Protect sensitive ecosystems and 

promote environmental stewardship  
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Access & Connectivity  

• Expand Valley Trail connections and 
improve bike access  

• Maintain and enhance public access to lakes 
and rivers  

• Add drinking water stations, fill stations, 
and SUP air pumps  

• Improve signage, shuttle services, and bike 
valet programs  

• Ensure accessible infrastructure for seniors 
and families  

 Recreation & Amenities  
• Build on existing community 

recreation strengths:  
o Sailing and paddling programs at Alta 

Lake  
o Spruce Grove ball diamonds and 

community sports  
o Fitness circuits and active play areas  

• Requests for:  
o More splash pads and spray parks  
o Adventure playgrounds for older kids  
o Water-based features (e.g., rope swings, 

slides)  
o Low-impact fitness equipment  
o Indoor racquet sports 

facilities (pickleball, tennis, squash)  
o Year-round multi-use recreation centers  
o Disc golf courses, parkour zones, 

and climbing walls  

Dog-Friendly Features  
• Expand dog-friendly areas with grassy, 

unfenced zones  
• Improve off-leash areas, ideally with water 

access  
• Add covered seating near dog parks for 

rainy/snowy days  
• Enforce leash laws and improve waste 

management  
  

 
Community & Inclusivity  

• Parks as free, accessible spaces for all ages 
and abilities  

• Support community-building activities (e.g., 
sailing, sports leagues)  

• Add interpretive panels on ecology, geology, 
and heritage  

• Ensure inclusive design for neurodivergent 
users, seniors, and families  

• Create quiet zones for relaxation and 
reflection  

Infrastructure & Maintenance  
• Maintain and expand:  

o Washrooms and showers  
o Watercraft storage racks  
o Bike racks and secure storage  

• Improve:  
o Facilities at underused parks (e.g., Spruce 

Grove, The Point)  
o Drainage and turf conditions  
o Zero-waste infrastructure (e.g., reusable 

foodware for vendors)  
o Lighting and winter access  

Water-Based Recreation  
• Enhance:  

o Non-motorized watercraft rentals (SUPs, 
kayaks, canoes)  

o Water access at Green Lake, Fitzsimmons 
Creek, Alta Lake  

o Sailing and wing foiling programs  
• Protect:  

o Water quality and shoreline ecology  
o Public access to docks and beaches  

Food & Social Amenities  
• Expand food truck programs and sit-down 

options  
• Add picnic tables, BBQ stations, 

and community gathering spaces  
• Consider small stages for music and cultural 

events  
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Threats  
  
Based on the question “LOOKING 10 YEARS INTO THE 

FUTURE, WHAT ISSUES COULD AFFECT OUR PARKS 

AND THE EXPERIENCES THEY PROVIDE?” here are 
the key elements and themes that emerge:  

• Overcrowding & Overuse  
• Climate Change & Environmental Risks  
• Parking & Transportation  
• Safety & E-Bike Management  
• Equity & Local Access  
• Dog Management  
• Infrastructure & Maintenance  
• Water Access & Recreation  
• Behavior & Enforcement  

  
 A deeper dive into each of these is provided below: 
 
Overcrowding & Overuse  

• Most frequently mentioned concern  
• Parks are already crowded; future growth in 

population and tourism will intensify 
pressure  

• Overuse leads to:  
• Degraded natural areas  
• Damaged infrastructure  
• Loss of peaceful, local experiences  
• Reduced water quality and habitat health  

Climate Change & Environmental Risks  
• Anticipated impacts include:  
• Wildfires  
• Flooding  
• Drought and water restrictions  
• Heat stress and demand for shade  
• Swimmers itch and lake contamination  
• Need for resilient park design and climate-

adaptive infrastructure  

 
 

 
 
 
 
 
Parking & Transportation  

• Limited parking access, especially for locals 
with gear or families  

• Suggestions include:  
o Local parking passes  
o Expanded shuttle services  
o Bike and e-bike infrastructure  
o Park-and-ride systems  

Safety & E-Bike Management  
• Concerns about:  

o Speeding e-bikes on Valley Trail  
o Unsafe interactions with pedestrians and 

children  
• Suggestions:  

o Speed limits  
o Dedicated lanes  
o Better signage and enforcement  

Equity & Local Access  
• Parks increasingly feel tourist-oriented, 

leaving locals feeling excluded  
• Need to:  

o Preserve quiet, local-use parks  
o Ensure equitable access across 

neighbourhoods  
o Avoid over-commercialization  

Dog Management  
• Ongoing issues with:  

o Off-leash dogs in inappropriate areas  
o Dog waste  
o Conflicts with other park users  
o Calls for better enforcement and 

designated dog zones  
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Infrastructure & Maintenance 
• Concerns about:

o Aging infrastructure
o Insufficient washrooms and garbage bins
o Lack of maintenance funding

• Suggestions:
o Invest in upkeep
o Avoid overbuilding features that are costly

to maintain

Water Access & Recreation 
• Growing demand for:

o Non-motorized water activities
o Expanded docks and swim areas
o Water safety education

• Concerns about:
o Motorized boats disturbing ecology
o Loss of public waterfront access

Indoor & Year-Round Recreation 
• Strong support for:

o Indoor racquet sports facilities
o Multi-use recreation centers
o Winter-friendly park features
o Spruce Grove frequently mentioned as an

ideal location

Behavior & Enforcement 
• Concerns about:

o Littering
o Substance use
o Disrespectful behavior

• Suggestions:
o More bylaw officers
o Education and signage
o Community stewardship programs
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Valley Trail 

Strengths 
Based on the question “WHAT DO YOU THINK IS
GREAT ABOUT THE VALLEY TRAIL?” here are the key 
elements and themes that emerge: 

• Connectivity & Access
• Safety & Separation
• Multi-Use & Year-Round
• Scenic & Natural
• Community Benefits
• Infrastructure & Amenities

A deeper dive into each of these is provided below: 

Connectivity & Access  
• Connects all neighbourhoods, parks, lakes,

and amenities across Whistler.
• Enables car-free travel throughout the valley.
• Provides direct routes to key destinations like

schools, shops, and recreation areas. 
• Extensive coverage from Function Junction to

Emerald.

Safety & Separation from Traffic 
• Offers a safe alternative to roads and

highways, especially for families and
children.

• Separated from vehicle traffic, reducing noise
and pollution. 

• Well-lit sections enhance safety at night.
• Paved and well-maintained, with clear

signage and lane markings.

Multi-Use & Year-Round Functionality 
• Supports walking, biking, running,

skateboarding, cross-country skiing, and
more.

• Plowed in winter, making it usable year-
round.

• Accessible for all ages and abilities, including
seniors and wheelchair users.

Scenic & Natural Experience 
• Passes through forests, lakesides, and natural

landscapes.
• Offers beautiful views, shaded areas, and a

peaceful environment.
• Allows users to feel immersed in nature while

commuting or recreating.

Community & Lifestyle Benefits 
• Encourages active transportation and healthy

living.
• Reduces vehicular traffic and environmental

impact.
• Acts as a community connector, fostering

social interaction and pride.
• Seen as a defining feature and cherished

asset of Whistler.

Infrastructure & Amenities 
• Includes informative signage, water stations,

and washrooms.
• Wide paths with good delineation for bi-

directional traffic.
• Suggestions for improvements include better

management of e-bike traffic and more
lighting in certain areas.

Weaknesses 
Based on the question “WHAT COULD BE DONE
BETTER?” here are the key elements and themes that 
emerge:  

• E-Bike Safety & Regulation
• Trail Congestion & User Conflicts
• Off-Leash Dogs & Pet Safety
• Infrastructure Gaps & Improvements
• Education & Enforcement
• Accessibility & Inclusivity

A deeper dive into each of these is provided below: 
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E-Bike Safety & Regulation  

• Overwhelming concern about speeding e-
bikes, especially throttle-powered and heavy 
models.  

• Calls for:  
o Speed limits  
o Helmet enforcement  
o Age restrictions  
o Dedicated lanes or alternate routes  
o Ban or restrict certain classes of e-bikes  
o Increased bylaw enforcement and patrols  

 
Trail Congestion & User Conflicts  

• Overcrowding during peak times, especially 
summer.  

• Conflicts between walkers, runners, cyclists, 
e-bikers, dog walkers, and tourists.  

• Suggestions include:  
o Separate lanes for different user types  
o Widening the trail in busy areas  
o Improved etiquette signage (e.g., “keep 

right,” “pass on left”)  

Off-Leash Dogs & Pet Safety  
• Frequent complaints about unleashed 

dogs causing accidents or fear.  
• Requests for:  

o Stricter enforcement  
o Clear signage  
o More dog parks to reduce trail conflicts  

Infrastructure Gaps & Improvements  
• Missing or unsafe connections (e.g., Function 

to Creekside, Rainbow to Emerald, Alta Lake 
Road).  

• Need for:  
o Safe highway crossings (especially in 

Emerald)  
o Better lighting, especially in shaded or 

remote areas  
o More benches, rest areas, and garbage 

bins  
o Improved winter maintenance and 

plowing  
 
 
 
 

 
 
Education & Enforcement  

• Lack of awareness and courtesy among 
users.  

• Suggestions:  
o Public education campaigns  
o Signage for trail etiquette  
o Visible enforcement presence (bylaw 

officers, RCMP on bikes)  

Accessibility & Inclusivity  
• Trail not always accessible for:  

o Seniors  
o People with mobility challenges  
o Residents in areas with poor connections  

• Suggestions include:  
o More resting spots  
o Better signage and wayfinding  
o Improved winter access  

Opportunities 
Based on the question “WHAT EXISTING STRENGTHS 
SHOULD THE VT DEVELOP, OPTIMIZE, AND BUILD 
ON?" here are the key themes and elements that 
emerged:  

•  Connectivity & Access 
•  Safety & Speed Management   
•  Trail Design & Infrastructure  
•  Signage & Education  
•  Environmental & Cultural Integration  
•  Amenities & Services  
•  Winter Use & Maintenance  
•  Policy & Enforcement  

 
A deeper dive into each of these is provided below: 
 
Connectivity & Access  

• Strong desire to complete missing links (e.g., 
Alpha Lake to Function, Rainbow to 
Emerald).  

• Improve connections between 
neighborhoods, parks, and transit stops.  

• Ensure year-round access, especially in 
winter (e.g., Emerald access).  

• Add safe crossings at busy roads and 
intersections.  
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Safety & Speed Management 
• Widespread concern about e-bike

speed and reckless riding.
• Suggestions include:

o Speed limits (e.g., 25 km/h)
o Speed bumps, cameras, and patrols
o Separate lanes for e-bikes, pedestrians,

and regular bikes
o Better sightlines and signage at blind

corners

Trail Design & Infrastructure 
• Calls for widening the trail in high-traffic 

areas.
• Add pull-out areas, benches, and lookouts for

rest and scenic enjoyment.
• Improve lighting, especially for winter and

forested areas.
• Maintain smooth surfaces and

address heaving or root damage.

Signage & Education 
• More directional signage (e.g., “keep right”, 

“pass on the left”). 
• Etiquette reminders for shared use.
• Maps and “you are here” signs for tourists.
• Education on leash laws, speed, and trail

courtesy.

Environmental & Cultural Integration 
• Preserve natural elements like trees, shade,

and quiet nature.
• Add interpretive panels and Indigenous

knowledge signage.
• Protect wildlife areas (e.g., spawning zones)

with seasonal restrictions.

Amenities & Services 
• More water stations, toilets, and garbage

bins.
• Suggestions for small local food/beverage

kiosks.
• Secure bike parking to reduce theft

concerns.

Winter Use & Maintenance 
• Continue and expand snow clearing.
• Explore winter-friendly

connections and commuter routes.
• Consider covered sections or alternative

winter paths.

Policy & Enforcement 
• Strong support for bylaw enforcement of

speed, dog leash laws, and motorized vehicle
restrictions.

• Suggestions for licensing e-bikes
and restricting commercial tours.

Threats 
Based on the question “LOOKING 10 YEARS INTO THE
FUTURE, WHAT ISSUES COULD AFFECT THE VALLEY
TRAIL AND THE EXPERIENCES IT PROVIDES?” here are 
the key themes and elements: 

• Overcrowding and Overuse
• E-Bikes and Motorized Vehicles
• Safety and Accidents
• Trail Design and Infrastructure
• Environmental and Wildlife Concerns
• Equity and Accessibility
• Governance and Regulation
• Community Values and Experience

A deeper dive into each of these is provided below: 

Overcrowding and Overuse  
• Most frequently mentioned concern.
• Increased number of users (locals, tourists,

commuters) leading to congestion.
• Trail becoming too busy for pedestrians,

families, and dog walkers.
• Comparisons to urban bike highways or

Stanley Park seawall.
• Suggestions for widening the trail or creating

alternative routes.

E-Bikes and Motorized Vehicles
• Dominant theme throughout the responses.
• Concerns about:

o Speed and safety risks.
o Unregulated use of throttle-controlled e-

bikes and electric scooters.
o Inexperienced or reckless riders,

especially youth.
o Conflicts between motorized and non-

motorized users.
• Mixed opinions:

o Some support e-bikes for commuting and
reducing car use.

o Others call for bans or strict regulations
(e.g., speed limits, licensing, designated
lanes).
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Safety and Accidents 
• Fear of collisions, injuries, or even fatalities.
• Lack of enforcement and trail etiquette.
• Suggestions include:

o Speed limits.
o Separate lanes for different user types.
o Increased signage and education.
o Patrols or bylaw officers.

Trail Design and Infrastructure 
• Calls for:

o Widening the trail.
o Better surfacing and maintenance.
o Improved lighting and signage.
o More crossings and connectivity.
o Amenities like water stations, tire pumps,

and washrooms.

Environmental and Wildlife Concerns 
• Increased human-wildlife interactions

(especially bears).
• Off-leash dogs causing safety and ecological

issues.
• Climate change impacts (heat, trail erosion,

forest fires).
• Preservation of natural surroundings and

peaceful atmosphere.

Equity and Accessibility 
• Trail access limited to those living nearby.
• Need for expanded parking and inclusive

design.
• Concerns about the trail becoming exclusive

to fast-moving commuters.

Governance and Regulation 
• Desire for:

o Clear rules and enforcement.
o Regulation of e-bike types and usage.
o Municipal leadership in preserving trail

culture.
o Avoiding commercialization or

overdevelopment.

Community Values and Experience 
• Emphasis on:

o Maintaining the VT as a peaceful, multi-
use community asset.

o Avoiding transformation into a high-speed
commuter corridor.

o Encouraging respectful shared use and
slowing down
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Part 3 – Detailed Results 

Engage Whistler 

Form Results Summary 

Jun 04, 2025 - Jul 07, 2025 

Project: Parks and Valley Trail Strategy 

Form: We Want to Hear from You! 

Tool Type: Form 

Activity ID: 247 

Exported: Sep 02, 2025, 10:19 AM 

Exported By: cbilodeau 

Filter By: No filters applied. 



Closed

We Want to Hear from You! 
Parks and Valley Trail Strategy

281
Contributors

324
Contributions

Contribution Summary

1. 1. What do you think is great about RMOW parks?
Long Text | Skipped: 30 | Answered: 294 (90.7%)

Sentiment

Positive
72% (212)

Mixed
4% (11)

Negative
1% (3)

Neutral
23% (68)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 2 of 147
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2. 2. What could be done better?
Long Text | Skipped: 30 | Answered: 294 (90.7%)

Sentiment

Positive
22% (65)

Mixed
16% (46)

Negative
40% (118)

Neutral
22% (65)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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3. 3. What existing strengths should our parks develop, optimize, and build on?
Long Text | Skipped: 54 | Answered: 270 (83.3%)

Sentiment

Positive
49% (132)

Mixed
6% (17)

Negative
4% (12)

Neutral
40% (109)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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4. 4. Looking 10 years into the future, what issues could affect our parks and the experiences they provide?
Long Text | Skipped: 55 | Answered: 269 (83%)

Sentiment

Positive
15% (40)

Mixed
11% (30)

Negative
40% (108)

Neutral
34% (91)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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5. When choosing a park to go to, how important are the following features/opportunities to you?
Multi Choice | Skipped: 18 | Answered: 306 (94.4%)

Answer choices Percent Count

Active Recreation 53.27% 163

Children Activities 25.82% 79

Winter Activities 24.84% 76

Passive Recreation 43.14% 132

Amenities 51.96% 159

Access to Park 72.88% 223

Accessibility and Inclusion 21.90% 67

Other 13.73% 42
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6. Joining organized recreational programs
Slider | Skipped: 197 | Answered: 127 (39.2%)

Count Average Median Min Max

127 66.06 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.94%
5

6.30%
8

4.72%
6

3.15%
4

3.15%
4

11.81%
15

7.09%
9

11.02%
14

14.96%
19

14.17%
18

19.69%
25
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7. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 219 | Answered: 105 (32.4%)

Count Average Median Min Max

105 62.67 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

0.95%
1

3.81%
4

1.90%
2

5.71%
6

7.62%
8

19.05%
20

13.33%
14

12.38%
13

16.19%
17

10.48%
11

8.57%
9
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8. Using sport fields/courts/open lawn
Slider | Skipped: 178 | Answered: 146 (45.1%)

Count Average Median Min Max

146 72.05 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.37%
2

3.42%
5

2.05%
3

2.05%
3

4.79%
7

8.90%
13

8.90%
13

17.12%
25

15.07%
22

13.70%
20

22.60%
33
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9. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 190 | Answered: 134 (41.4%)

Count Average Median Min Max

134 64.70 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

0.75%
1

3.73%
5

0.75%
1

3.73%
5

5.97%
8

21.64%
29

8.96%
12

16.42%
22

20.90%
28

8.96%
12

8.21%
11
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10. Waterfront access
Slider | Skipped: 166 | Answered: 158 (48.8%)

Count Average Median Min Max

158 84.62 90.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

1.27%
2

0.63%
1

1.27%
2

0.63%
1

9.49%
15

2.53%
4

7.59%
12

14.56%
23

15.19%
24

46.84%
74
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11. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 174 | Answered: 150 (46.3%)

Count Average Median Min Max

150 68.20 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.67%
4

2.67%
4

4.00%
6

4.67%
7

15.33%
23

12.00%
18

14.67%
22

19.33%
29

9.33%
14

15.33%
23
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12. Paddleboarding/windsurfing
Slider | Skipped: 183 | Answered: 141 (43.5%)

Count Average Median Min Max

141 71.91 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

2.13%
3

0.71%
1

1.42%
2

4.96%
7

4.26%
6

14.18%
20

9.93%
14

11.35%
16

13.48%
19

9.93%
14

27.66%
39
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13. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 191 | Answered: 133 (41%)

Count Average Median Min Max

133 67.89 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.26%
3

1.50%
2

5.26%
7

3.01%
4

20.30%
27

9.02%
12

18.80%
25

15.79%
21

8.27%
11

15.79%
21

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 14 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 29



14. Canoeing/kayaking/sailing
Slider | Skipped: 197 | Answered: 127 (39.2%)

Count Average Median Min Max

127 69.37 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.57%
2

2.36%
3

0%
0

6.30%
8

5.51%
7

14.96%
19

10.24%
13

11.02%
14

15.75%
20

11.81%
15

20.47%
26
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15. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 207 | Answered: 117 (36.1%)

Count Average Median Min Max

117 68.97 70.00 20 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

0%
0

1.71%
2

2.56%
3

6.84%
8

20.51%
24

11.11%
13

13.68%
16

20.51%
24

8.55%
10

14.53%
17
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16. Fishing
Slider | Skipped: 244 | Answered: 80 (24.7%)

Count Average Median Min Max

80 48.88 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

5.00%
4

15.00%
12

3.75%
3

12.50%
10

8.75%
7

15.00%
12

6.25%
5

8.75%
7

12.50%
10

5.00%
4

7.50%
6
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17. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 263 | Answered: 61 (18.8%)

Count Average Median Min Max

61 60.00 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.64%
1

3.28%
2

8.20%
5

4.92%
3

8.20%
5

19.67%
12

8.20%
5

14.75%
9

13.11%
8

3.28%
2

14.75%
9

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 18 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 33



18. Disc golf
Slider | Skipped: 234 | Answered: 90 (27.8%)

Count Average Median Min Max

90 54.22 55.00 0 100

0 10 20 30 40 50 60 70 80 90 100

5.56%
5

11.11%
10

4.44%
4

5.56%
5

5.56%
5

17.78%
16

12.22%
11

11.11%
10

10.00%
9

3.33%
3

13.33%
12
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19. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 252 | Answered: 72 (22.2%)

Count Average Median Min Max

72 65.69 60.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.78%
2

5.56%
4

4.17%
3

5.56%
4

12.50%
9

22.22%
16

6.94%
5

16.67%
12

5.56%
4

18.06%
13
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20. Using the bike dirt jumps
Slider | Skipped: 243 | Answered: 81 (25%)

Count Average Median Min Max

81 59.51 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.70%
3

11.11%
9

1.23%
1

9.88%
8

3.70%
3

12.35%
10

7.41%
6

11.11%
9

18.52%
15

4.94%
4

16.05%
13
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21. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 257 | Answered: 67 (20.7%)

Count Average Median Min Max

67 73.43 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.49%
1

1.49%
1

1.49%
1

2.99%
2

5.97%
4

8.96%
6

5.97%
4

14.93%
10

22.39%
15

10.45%
7

23.88%
16
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22. Using the bike skills park
Slider | Skipped: 226 | Answered: 98 (30.2%)

Count Average Median Min Max

98 62.24 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

6.12%
6

6.12%
6

1.02%
1

7.14%
7

6.12%
6

9.18%
9

8.16%
8

12.24%
12

22.45%
22

6.12%
6

15.31%
15
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23. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 243 | Answered: 81 (25%)

Count Average Median Min Max

81 71.23 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.23%
1

1.23%
1

2.47%
2

2.47%
2

7.41%
6

9.88%
8

12.35%
10

9.88%
8

22.22%
18

9.88%
8

20.99%
17
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24. Using the bike pumptrack
Slider | Skipped: 237 | Answered: 87 (26.9%)

Count Average Median Min Max

87 63.91 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

4.60%
4

5.75%
5

3.45%
3

5.75%
5

5.75%
5

11.49%
10

5.75%
5

8.05%
7

24.14%
21

8.05%
7

17.24%
15
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25. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 249 | Answered: 75 (23.1%)

Count Average Median Min Max

75 72.67 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

2.67%
2

1.33%
1

1.33%
1

2.67%
2

4.00%
3

12.00%
9

10.67%
8

8.00%
6

22.67%
17

9.33%
7

25.33%
19
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26. Using the skatepark
Slider | Skipped: 244 | Answered: 80 (24.7%)

Count Average Median Min Max

80 61.88 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

5.00%
4

10.00%
8

3.75%
3

2.50%
2

5.00%
4

11.25%
9

6.25%
5

11.25%
9

21.25%
17

6.25%
5

17.50%
14
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27. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 260 | Answered: 64 (19.8%)

Count Average Median Min Max

64 72.50 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.56%
1

1.56%
1

0%
0

6.25%
4

4.69%
3

14.06%
9

4.69%
3

10.94%
7

20.31%
13

10.94%
7

25.00%
16
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28. Using playground
Slider | Skipped: 249 | Answered: 75 (23.1%)

Count Average Median Min Max

75 85.87 90.00 50 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

0%
0

0%
0

0%
0

0%
0

4.00%
3

6.67%
5

10.67%
8

24.00%
18

14.67%
11

40.00%
30
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29. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 255 | Answered: 69 (21.3%)

Count Average Median Min Max

69 66.23 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.90%
2

2.90%
2

1.45%
1

2.90%
2

15.94%
11

17.39%
12

18.84%
13

24.64%
17

5.80%
4

7.25%
5
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30. Area to teach children to bike
Slider | Skipped: 257 | Answered: 67 (20.7%)

Count Average Median Min Max

67 71.49 80.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.99%
2

5.97%
4

1.49%
1

1.49%
1

13.43%
9

10.45%
7

8.96%
6

22.39%
15

10.45%
7

22.39%
15
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31. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 265 | Answered: 59 (18.2%)

Count Average Median Min Max

59 64.24 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

1.69%
1

6.78%
4

3.39%
2

10.17%
6

11.86%
7

15.25%
9

10.17%
6

23.73%
14

5.08%
3

11.86%
7
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32. Using the water splash park
Slider | Skipped: 253 | Answered: 71 (21.9%)

Count Average Median Min Max

71 82.82 90.00 30 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

0%
0

0%
0

4.23%
3

1.41%
1

5.63%
4

4.23%
3

14.08%
10

18.31%
13

9.86%
7

42.25%
30
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33. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 258 | Answered: 66 (20.4%)

Count Average Median Min Max

66 55.76 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.52%
1

4.55%
3

7.58%
5

9.09%
6

7.58%
5

15.15%
10

10.61%
7

21.21%
14

16.67%
11

1.52%
1

4.55%
3
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34. Tobogganing/sledding at Olympic Plaza
Slider | Skipped: 273 | Answered: 51 (15.7%)

Count Average Median Min Max

51 72.16 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.92%
2

7.84%
4

1.96%
1

0%
0

0%
0

11.76%
6

3.92%
2

17.65%
9

7.84%
4

9.80%
5

35.29%
18
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35. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 279 | Answered: 45 (13.9%)

Count Average Median Min Max

45 62.22 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

2.22%
1

6.67%
3

2.22%
1

8.89%
4

2.22%
1

6.67%
3

22.22%
10

13.33%
6

15.56%
7

8.89%
4

11.11%
5
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36. Outdoor ice skating at Olympic Plaza
Slider | Skipped: 265 | Answered: 59 (18.2%)

Count Average Median Min Max

59 75.59 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

5.08%
3

3.39%
2

1.69%
1

3.39%
2

1.69%
1

5.08%
3

1.69%
1

15.25%
9

11.86%
7

13.56%
8

37.29%
22
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37. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 272 | Answered: 52 (16%)

Count Average Median Min Max

52 71.73 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

1.92%
1

3.85%
2

3.85%
2

3.85%
2

7.69%
4

11.54%
6

19.23%
10

13.46%
7

15.38%
8

19.23%
10
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38. Open space for snow play
Slider | Skipped: 267 | Answered: 57 (17.6%)

Count Average Median Min Max

57 72.98 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.75%
1

3.51%
2

0%
0

5.26%
3

3.51%
2

8.77%
5

8.77%
5

12.28%
7

17.54%
10

12.28%
7

26.32%
15
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39. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 271 | Answered: 53 (16.4%)

Count Average Median Min Max

53 68.68 70.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

1.89%
1

1.89%
1

5.66%
3

9.43%
5

7.55%
4

13.21%
7

15.09%
8

18.87%
10

11.32%
6

15.09%
8
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40. Cross-country skiing/snowshoeing
Slider | Skipped: 255 | Answered: 69 (21.3%)

Count Average Median Min Max

69 85.36 90.00 20 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

0%
0

1.45%
1

1.45%
1

1.45%
1

5.80%
4
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41. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 259 | Answered: 65 (20.1%)

Count Average Median Min Max

65 70.92 70.00 20 100
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42. Socializing, friend or family gatherings
Slider | Skipped: 200 | Answered: 124 (38.3%)

Count Average Median Min Max

124 81.85 90.00 10 100
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43. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 208 | Answered: 116 (35.8%)

Count Average Median Min Max

116 72.84 80.00 10 100
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44. Picnicking, barbecuing
Slider | Skipped: 208 | Answered: 116 (35.8%)

Count Average Median Min Max

116 70.86 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.45%
4

1.72%
2

3.45%
4

1.72%
2

2.59%
3

14.66%
17

9.48%
11

12.07%
14

15.52%
18

7.76%
9

27.59%
32

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 45 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 60



45. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 217 | Answered: 107 (33%)

Count Average Median Min Max

107 68.04 70.00 0 100
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46. Birdwatching, wildlife viewing, connecting with nature
Slider | Skipped: 209 | Answered: 115 (35.5%)

Count Average Median Min Max

115 77.13 80.00 0 100
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47. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 221 | Answered: 103 (31.8%)

Count Average Median Min Max

103 70.00 80.00 10 100
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48. Cooling off when it's too hot
Slider | Skipped: 197 | Answered: 127 (39.2%)

Count Average Median Min Max

127 86.38 100.00 10 100
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49. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 201 | Answered: 123 (38%)

Count Average Median Min Max

123 66.67 70.00 0 100
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50. Relaxing, reading, outdoor sitting
Slider | Skipped: 204 | Answered: 120 (37%)

Count Average Median Min Max

120 85.33 90.00 10 100
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51. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 210 | Answered: 114 (35.2%)

Count Average Median Min Max

114 69.47 75.00 10 100
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52. Escaping, avoiding crowd/congestion
Slider | Skipped: 201 | Answered: 123 (38%)

Count Average Median Min Max

123 85.61 100.00 0 100
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53. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 213 | Answered: 111 (34.3%)

Count Average Median Min Max

111 42.79 40.00 0 100
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54. Learning opportunities
Slider | Skipped: 227 | Answered: 97 (29.9%)

Count Average Median Min Max

97 58.14 60.00 0 100
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55. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 242 | Answered: 82 (25.3%)

Count Average Median Min Max

82 62.32 60.00 10 100
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56. Remote workspace
Slider | Skipped: 258 | Answered: 66 (20.4%)

Count Average Median Min Max

66 38.18 40.00 0 100
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57. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 286 | Answered: 38 (11.7%)

Count Average Median Min Max

38 61.32 70.00 10 100
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58. Using dog off leash parks/dog walking
Slider | Skipped: 234 | Answered: 90 (27.8%)

Count Average Median Min Max

90 69.11 80.00 0 100
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59. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 254 | Answered: 70 (21.6%)

Count Average Median Min Max

70 54.29 50.00 0 100
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60. Hosting or joining a community or private event
Slider | Skipped: 246 | Answered: 78 (24.1%)

Count Average Median Min Max

78 61.67 70.00 0 100
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61. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 263 | Answered: 61 (18.8%)

Count Average Median Min Max

61 64.43 70.00 10 100
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62. Clean and well-maintained spaces
Slider | Skipped: 170 | Answered: 154 (47.5%)

Count Average Median Min Max

154 91.30 100.00 30 100
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63. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 174 | Answered: 150 (46.3%)

Count Average Median Min Max

150 78.93 80.00 10 100
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64. Presence of public washroom
Slider | Skipped: 171 | Answered: 153 (47.2%)

Count Average Median Min Max

153 91.83 100.00 10 100
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65. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 177 | Answered: 147 (45.4%)

Count Average Median Min Max

147 74.63 80.00 10 100
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66. Food and beverage concessions
Slider | Skipped: 203 | Answered: 121 (37.3%)

Count Average Median Min Max

121 62.40 70.00 0 100
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67. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 218 | Answered: 106 (32.7%)

Count Average Median Min Max

106 58.02 60.00 10 100
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68. Community gardening
Slider | Skipped: 217 | Answered: 107 (33%)

Count Average Median Min Max

107 60.84 60.00 0 100
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69. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 234 | Answered: 90 (27.8%)

Count Average Median Min Max

90 63.00 70.00 10 100
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70. Watercraft storage
Slider | Skipped: 217 | Answered: 107 (33%)

Count Average Median Min Max

107 62.90 70.00 0 100
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71. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 240 | Answered: 84 (25.9%)

Count Average Median Min Max

84 56.55 55.00 10 100
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72. Walkability from home
Slider | Skipped: 126 | Answered: 198 (61.1%)

Count Average Median Min Max

198 76.87 90.00 0 100
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73. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 139 | Answered: 185 (57.1%)

Count Average Median Min Max

185 67.78 70.00 0 100
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74. Accessible by bike
Slider | Skipped: 123 | Answered: 201 (62%)

Count Average Median Min Max

201 89.30 100.00 10 100
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75. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 134 | Answered: 190 (58.6%)

Count Average Median Min Max

190 83.21 90.00 10 100
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76. Accessible by transit
Slider | Skipped: 162 | Answered: 162 (50%)

Count Average Median Min Max

162 74.81 80.00 0 100
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77. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 184 | Answered: 140 (43.2%)

Count Average Median Min Max

140 57.64 60.00 0 100
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78. Accessible by free park shuttle
Slider | Skipped: 184 | Answered: 140 (43.2%)

Count Average Median Min Max

140 72.71 80.00 0 100
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79. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 209 | Answered: 115 (35.5%)

Count Average Median Min Max

115 58.43 60.00 0 100
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80. Accessible by car
Slider | Skipped: 151 | Answered: 173 (53.4%)

Count Average Median Min Max

173 73.41 80.00 0 100
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81. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 179 | Answered: 145 (44.8%)

Count Average Median Min Max

145 49.59 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

0.69%
1

10.34%
15

10.34%
15

12.41%
18

7.59%
11

19.31%
28

11.03%
16

8.97%
13

8.97%
13

3.45%
5

6.90%
10
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82. Accessible parking
Slider | Skipped: 267 | Answered: 57 (17.6%)

Count Average Median Min Max

57 79.12 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.51%
2

3.51%
2

3.51%
2

0%
0

1.75%
1

5.26%
3

1.75%
1

8.77%
5

17.54%
10

8.77%
5

45.61%
26

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 83 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 98



83. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 273 | Answered: 51 (15.7%)

Count Average Median Min Max

51 58.43 50.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

1.96%
1

7.84%
4

3.92%
2

13.73%
7

29.41%
15

3.92%
2

9.80%
5

11.76%
6

9.80%
5

7.84%
4
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84. Accessible and inclusive facilities/recreation
Slider | Skipped: 267 | Answered: 57 (17.6%)

Count Average Median Min Max

57 78.60 90.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

5.26%
3

3.51%
2

0%
0

1.75%
1

8.77%
5

5.26%
3

8.77%
5

10.53%
6

15.79%
9

40.35%
23
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85. Considering all of Whistler’s Parks, how satisfied are you with that attribute?
Slider | Skipped: 276 | Answered: 48 (14.8%)

Count Average Median Min Max

48 60.21 55.00 10 100

0 10 20 30 40 50 60 70 80 90 100

0%
0

2.08%
1

6.25%
3

4.17%
2

4.17%
2

33.33%
16

10.42%
5

10.42%
5

14.58%
7

6.25%
3

8.33%
4
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86. 6. Have you visited a park in another town that was outstanding? Please provide the name and location
and tell us why it captured your attention.
Long Text | Skipped: 203 | Answered: 121 (37.3%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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87. 7. How do you usually get to the park?
Matrix | Skipped: 10 | Answered: 314 (96.9%)

Never Occasionall
y

Sometimes Often Mostly Count Score

Biking 7.17%
22

9.45%
29

14.33%
44

27.36%
84

41.69%
128

307 3.87

Running 61.09%
168

15.64%
43

14.91%
41

5.82%
16

2.55%
7

275 1.73

Walking 5.10%
15

17.35%
51

27.21%
80

31.63%
93

18.71%
55

294 3.41

Skateboard/
Scooter/Inlin
e skate

87.83%
231

6.46%
17

3.42%
9

1.14%
3

1.14%
3

263 1.21

Transit/Shutt
le

53.31%
145

27.94%
76

14.34%
39

3.68%
10

0.74%
2

272 1.71

Private car 12.25%
37

27.15%
82

22.85%
69

19.54%
59

18.21%
55

302 3.04

Other specify 84.29%
59

4.29%
3

2.86%
2

4.29%
3

4.29%
3

70 1.40
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88. Please specify Required
Short Text | Skipped: 297 | Answered: 27 (8.3%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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89. 8. What do you think is great about the Valley Trail (VT)?
Long Text | Skipped: 34 | Answered: 290 (89.5%)

Sentiment

Positive
77% (223)

Mixed
4% (11)

Negative
0% (0)

Neutral
19% (56)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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90. 9. What could be done better?
Long Text | Skipped: 38 | Answered: 286 (88.3%)

Sentiment

Positive
14% (40)

Mixed
17% (48)

Negative
38% (110)

Neutral
31% (88)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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91. 10. What existing strengths should the VT develop, optimize, and build on?
Long Text | Skipped: 92 | Answered: 232 (71.6%)

Sentiment

Positive
34% (78)

Mixed
6% (14)

Negative
16% (38)

Neutral
44% (102)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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92. 11. Looking 10 years into the future, what issues could affect the VT and the experiences it provide?
Long Text | Skipped: 84 | Answered: 240 (74.1%)

Sentiment

Positive
13% (30)

Mixed
10% (24)

Negative
38% (90)

Neutral
40% (96)

Unclassified
0% (0)

Tags

No tag data

Featured Contributions

No featured contributions
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93. Biking
Slider | Skipped: 27 | Answered: 297 (91.7%)

Count Average Median Min Max

297 74.68 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.01%
3

2.69%
8

5.05%
15

2.69%
8

2.69%
8

12.12%
36

5.05%
15

7.74%
23

10.77%
32

17.85%
53

32.32%
96

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 94 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 109



94. Walking
Slider | Skipped: 22 | Answered: 302 (93.2%)

Count Average Median Min Max

302 64.90 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

0.33%
1

4.30%
13

7.95%
24

5.63%
17

6.95%
21

13.25%
40

6.95%
21

11.92%
36

10.93%
33

12.58%
38

19.21%
58
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95. Running
Slider | Skipped: 175 | Answered: 149 (46%)

Count Average Median Min Max

149 42.08 30.00 0 100

0 10 20 30 40 50 60 70 80 90 100

13.42%
20

16.11%
24

14.77%
22

6.71%
10

7.38%
11

7.38%
11

2.68%
4

5.37%
8

10.74%
16

5.37%
8

10.07%
15
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96. Skateboard/Scooter/Inline skates
Slider | Skipped: 250 | Answered: 74 (22.8%)

Count Average Median Min Max

74 22.84 20.00 0 100

0 10 20 30 40 50 60 70 80 90 100

31.08%
23

17.57%
13

20.27%
15

8.11%
6

2.70%
2

6.76%
5

6.76%
5

1.35%
1

1.35%
1

0%
0

4.05%
3
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97. Any of the above while using a stroller or similar
Slider | Skipped: 231 | Answered: 93 (28.7%)

Count Average Median Min Max

93 37.10 30.00 0 100

0 10 20 30 40 50 60 70 80 90 100

19.35%
18

16.13%
15

10.75%
10

5.38%
5

3.23%
3

12.90%
12

10.75%
10

7.53%
7

7.53%
7

2.15%
2

4.30%
4
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98. Other
Slider | Skipped: 299 | Answered: 25 (7.7%)

Count Average Median Min Max

25 26.80 0.00 0 100

0 10 20 30 40 50 60 70 80 90 100

52.00%
13

8.00%
2

4.00%
1

0%
0

0%
0

16.00%
4

4.00%
1

4.00%
1

0%
0

0%
0

12.00%
3

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 99 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 114



99. Please specify Required
Short Text | Skipped: 299 | Answered: 25 (7.7%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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100. Mostly a traditional pedal bike
Slider | Skipped: 85 | Answered: 239 (73.8%)

Count Average Median Min Max

239 79.33 100.00 0 100

0 10 20 30 40 50 60 70 80 90 100

6.28%
15

1.67%
4

2.93%
7

0.84%
2

3.35%
8

6.69%
16

4.18%
10

3.77%
9

5.86%
14

6.28%
15

58.16%
139
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101. Mostly an e-bike
Slider | Skipped: 180 | Answered: 144 (44.4%)

Count Average Median Min Max

144 58.54 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

16.67%
24

4.86%
7

9.72%
14

1.39%
2

3.47%
5

8.33%
12

2.78%
4

4.17%
6

10.42%
15

9.72%
14

28.47%
41
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102. Combination of a traditional bike and e-bike
Slider | Skipped: 210 | Answered: 114 (35.2%)

Count Average Median Min Max

114 68.60 85.00 0 100

0 10 20 30 40 50 60 70 80 90 100

8.77%
10

7.89%
9

0.88%
1

0.88%
1

4.39%
5

13.16%
15

5.26%
6

5.26%
6

3.51%
4

6.14%
7

43.86%
50
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103. If you use an e-bike on the Valley Trail, does it have an hand throttle?
Multi Choice | Skipped: 176 | Answered: 148 (45.7%)

Answer choices Percent Count

Yes 37.84% 56

No 58.78% 87

Don't know 3.38% 5

Total 100.00% 148
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104. If you use an e-bike on the Valley Trail, what speed does the motor stop providing power?
Multi Choice | Skipped: 175 | Answered: 149 (46%)

Answer choices Percent Count

25 km/h 27.52% 41

32 km/h 45.64% 68

45 km/h 2.01% 3

Dont know 24.83% 37

Total 100.00% 149
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105. Parks
Slider | Skipped: 24 | Answered: 300 (92.6%)

Count Average Median Min Max

300 78.40 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

1.00%
3

1.33%
4

3.00%
9

3.33%
10

1.67%
5

10.67%
32

3.33%
10

9.67%
29

11.00%
33

19.00%
57

36.00%
108
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106. Lakes
Slider | Skipped: 24 | Answered: 300 (92.6%)

Count Average Median Min Max

300 79.40 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

0.33%
1

2.33%
7

2.67%
8

1.67%
5

3.00%
9

9.00%
27

4.00%
12

8.67%
26

12.00%
36

19.67%
59

36.67%
110
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107. Trailheads
Slider | Skipped: 87 | Answered: 237 (73.1%)

Count Average Median Min Max

237 68.19 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

4.22%
10

1.69%
4

5.49%
13

6.75%
16

2.11%
5

12.24%
29

9.28%
22

8.44%
20

9.70%
23

13.92%
33

26.16%
62
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108. Meadow Park Sports Centre
Slider | Skipped: 116 | Answered: 208 (64.2%)

Count Average Median Min Max

208 62.45 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

3.37%
7

6.25%
13

7.69%
16

7.69%
16

2.40%
5

15.87%
33

6.25%
13

7.69%
16

10.58%
22

7.21%
15

25.00%
52
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109. Whistler Blackcomb
Slider | Skipped: 150 | Answered: 174 (53.7%)

Count Average Median Min Max

174 57.87 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

6.32%
11

5.75%
10

7.47%
13

5.75%
10

6.90%
12

13.79%
24

10.34%
18

10.92%
19

5.75%
10

10.34%
18

16.67%
29
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110. Shopping/Cafés/Restaurants
Slider | Skipped: 82 | Answered: 242 (74.7%)

Count Average Median Min Max

242 61.94 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

2.48%
6

3.72%
9

6.61%
16

7.85%
19

5.37%
13

15.29%
37

9.50%
23

11.16%
27

12.81%
31

8.68%
21

16.53%
40
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111. School/Childcare
Slider | Skipped: 250 | Answered: 74 (22.8%)

Count Average Median Min Max

74 40.81 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

24.32%
18

6.76%
5

9.46%
7

5.41%
4

2.70%
2

20.27%
15

8.11%
6

1.35%
1

6.76%
5

6.76%
5

8.11%
6
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112. Work
Slider | Skipped: 185 | Answered: 139 (42.9%)

Count Average Median Min Max

139 64.96 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

8.63%
12

4.32%
6

5.76%
8

4.32%
6

3.60%
5

12.23%
17

5.04%
7

5.04%
7

10.07%
14

10.79%
15

30.22%
42
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113. Bus stop
Slider | Skipped: 238 | Answered: 86 (26.5%)

Count Average Median Min Max

86 45.93 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

18.60%
16

6.98%
6

12.79%
11

3.49%
3

4.65%
4

17.44%
15

6.98%
6

1.16%
1

6.98%
6

4.65%
4

16.28%
14
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114. Other
Slider | Skipped: 290 | Answered: 34 (10.5%)

Count Average Median Min Max

34 47.65 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

32.35%
11

5.88%
2

0%
0

5.88%
2

0%
0

11.76%
4

2.94%
1

5.88%
2

5.88%
2

5.88%
2

23.53%
8
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115. Please specify Required
Short Text | Skipped: 290 | Answered: 34 (10.5%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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116. Increase pay parking rates
Slider | Skipped: 82 | Answered: 242 (74.7%)

Count Average Median Min Max

242 43.51 40.00 0 100

0 10 20 30 40 50 60 70 80 90 100

34.71%
84

7.02%
17

4.55%
11

3.31%
8

1.24%
3

3.72%
9

5.37%
13

7.85%
19

8.26%
20

7.44%
18

16.53%
40
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117. Expand pay parking to include other zones
Slider | Skipped: 88 | Answered: 236 (72.8%)

Count Average Median Min Max

236 41.82 30.00 0 100

0 10 20 30 40 50 60 70 80 90 100

33.05%
78

8.05%
19

4.24%
10

6.78%
16

2.54%
6

2.97%
7

4.24%
10

8.47%
20

8.90%
21

7.20%
17

13.56%
32
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118. Increase commercial and event recreation user fees
Slider | Skipped: 99 | Answered: 225 (69.4%)

Count Average Median Min Max

225 66.84 70.00 0 100

0 10 20 30 40 50 60 70 80 90 100

12.00%
27

3.11%
7

3.56%
8

1.33%
3

0.44%
1

4.44%
10

9.33%
21

16.44%
37

13.78%
31

6.67%
15

28.89%
65
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119. Increase development fees in Works and Services Charges Bylaw (these fees are collected from
developers to offset the cost of building municipal infrastructure to service the needs of new development)
Slider | Skipped: 104 | Answered: 220 (67.9%)

Count Average Median Min Max

220 78.00 90.00 0 100

0 10 20 30 40 50 60 70 80 90 100

5.45%
12

1.82%
4

2.27%
5

0.45%
1

1.82%
4

1.36%
3

5.91%
13

16.82%
37

10.45%
23

15.00%
33

38.64%
85
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120. Explore private partnership & sponsorship
Slider | Skipped: 78 | Answered: 246 (75.9%)

Count Average Median Min Max

246 70.04 80.00 0 100

0 10 20 30 40 50 60 70 80 90 100

10.16%
25

2.03%
5

4.07%
10

2.44%
6

2.03%
5

2.44%
6

6.10%
15

13.41%
33

13.82%
34

13.41%
33

30.08%
74
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121. Increase local property taxes (beyond the forecast 8% for 2026)
Slider | Skipped: 95 | Answered: 229 (70.7%)

Count Average Median Min Max

229 22.58 0.00 0 100

0 10 20 30 40 50 60 70 80 90 100

51.97%
119

9.61%
22

6.99%
16

4.80%
11

4.37%
10

1.75%
4

6.99%
16

3.93%
9

1.31%
3

1.31%
3

6.99%
16
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122. Reduce municipal services and redirect funds to parks and the Valley Trail
Slider | Skipped: 137 | Answered: 187 (57.7%)

Count Average Median Min Max

187 49.63 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

17.11%
32

9.63%
18

6.42%
12

5.88%
11

6.42%
12

6.95%
13

8.56%
16

9.09%
17

5.35%
10

8.02%
15

16.58%
31
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123. Reduce all services equally
Slider | Skipped: 254 | Answered: 70 (21.6%)

Count Average Median Min Max

70 53.57 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

7.14%
5

1.43%
1

7.14%
5

8.57%
6

8.57%
6

28.57%
20

8.57%
6

8.57%
6

2.86%
2

2.86%
2

15.71%
11
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124. Library services
Slider | Skipped: 255 | Answered: 69 (21.3%)

Count Average Median Min Max

69 52.32 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

15.94%
11

5.80%
4

1.45%
1

8.70%
6

5.80%
4

17.39%
12

10.14%
7

2.90%
2

5.80%
4

10.14%
7

15.94%
11
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125. Online services
Slider | Skipped: 246 | Answered: 78 (24.1%)

Count Average Median Min Max

78 56.54 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

7.69%
6

1.28%
1

7.69%
6

7.69%
6

6.41%
5

21.79%
17

8.97%
7

6.41%
5

10.26%
8

7.69%
6

14.10%
11
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126. Communications
Slider | Skipped: 234 | Answered: 90 (27.8%)

Count Average Median Min Max

90 58.00 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

6.67%
6

1.11%
1

6.67%
6

7.78%
7

7.78%
7

22.22%
20

6.67%
6

10.00%
9

6.67%
6

7.78%
7

16.67%
15
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127. Recreation facilities (Meadow Park Sports Centre)
Slider | Skipped: 274 | Answered: 50 (15.4%)

Count Average Median Min Max

50 47.40 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

16.00%
8

6.00%
3

6.00%
3

6.00%
3

12.00%
6

20.00%
10

6.00%
3

4.00%
2

6.00%
3

2.00%
1

16.00%
8
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128. Recreation programs
Slider | Skipped: 262 | Answered: 62 (19.1%)

Count Average Median Min Max

62 49.84 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

14.52%
9

6.45%
4

6.45%
4

4.84%
3

4.84%
3

24.19%
15

8.06%
5

6.45%
4

4.84%
3

1.61%
1

17.74%
11
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129. Roads maintenance/snow clearing (excludes hwy 99)
Slider | Skipped: 268 | Answered: 56 (17.3%)

Count Average Median Min Max

56 50.00 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

10.71%
6

7.14%
4

7.14%
4

5.36%
3

5.36%
3

21.43%
12

14.29%
8

8.93%
5

3.57%
2

3.57%
2

12.50%
7
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130. Advocating employee housing
Slider | Skipped: 253 | Answered: 71 (21.9%)

Count Average Median Min Max

71 51.83 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

9.86%
7

8.45%
6

12.68%
9

7.04%
5

8.45%
6

12.68%
9

2.82%
2

5.63%
4

4.23%
3

5.63%
4

22.54%
16
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131. Active transportation
Slider | Skipped: 264 | Answered: 60 (18.5%)

Count Average Median Min Max

60 52.33 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

13.33%
8

6.67%
4

3.33%
2

3.33%
2

10.00%
6

20.00%
12

5.00%
3

16.67%
10

1.67%
1

0%
0

20.00%
12
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132. Protective services emergency preparedness
Slider | Skipped: 266 | Answered: 58 (17.9%)

Count Average Median Min Max

58 47.41 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

17.24%
10

3.45%
2

1.72%
1

8.62%
5

15.52%
9

20.69%
12

3.45%
2

6.90%
4

6.90%
4

3.45%
2

12.07%
7
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133. Climate action & environment
Slider | Skipped: 249 | Answered: 75 (23.1%)

Count Average Median Min Max

75 59.60 60.00 0 100

0 10 20 30 40 50 60 70 80 90 100

12.00%
9

6.67%
5

5.33%
4

2.67%
2

5.33%
4

13.33%
10

5.33%
4

6.67%
5

6.67%
5

9.33%
7

26.67%
20
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134. Local transit services
Slider | Skipped: 265 | Answered: 59 (18.2%)

Count Average Median Min Max

59 48.98 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

18.64%
11

3.39%
2

6.78%
4

6.78%
4

8.47%
5

16.95%
10

6.78%
4

5.08%
3

5.08%
3

3.39%
2

18.64%
11
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135. Development & building permitting services
Slider | Skipped: 256 | Answered: 68 (21%)

Count Average Median Min Max

68 54.12 50.00 0 100

0 10 20 30 40 50 60 70 80 90 100

7.35%
5

5.88%
4

2.94%
2

10.29%
7

4.41%
3

23.53%
16

13.24%
9

7.35%
5

5.88%
4

5.88%
4

13.24%
9
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136. Age Group
Select Box | Skipped: 26 | Answered: 298 (92%)

Answer choices Percent Count

Under 9 0% 0
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10-14 0% 0

15-19 0% 0

20-24 0.34% 1

25-29 0.34% 1

30-34 7.05% 21

35-39 11.07% 33

40-44 12.08% 36

45-49 12.75% 38

50-54 16.11% 48

55-59 9.06% 27

60-64 12.42% 37

65-69 7.72% 23

70-74 7.38% 22

75-79 3.36% 10

80-84 0.34% 1

85 and over 0% 0

Total 100.00% 298
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137. Household composition. If you have kids, what age group are they part of. Select all that applies.
Multi Choice | Skipped: 179 | Answered: 145 (44.8%)

Answer choices Percent Count

under 12months old 2.76% 4

12 to 30 months 4.14% 6

2.5 to 5 years old 14.48% 21

5 to 12 years old 31.03% 45

12 to 15 years old 18.62% 27

16 years old and up 47.59% 69

Engage Whistler - Form Results Summary (04 Jun 2025 to 07 Jul 2025) Page 139 of 147

PARKS & VALLEY TRAIL STRATEGY - ENGAGEMENT RESULTS 154



138. Select the statement that applies most to you:
Select Box | Skipped: 17 | Answered: 307 (94.8%)

Answer choices Percent Count

I am a permanent resident and rent my home 20.85% 64

I am a permanent resident and own my home 57.65% 177

I am a second homeowner with a permanent address outside of Whistler 15.31% 47

I am a temporary/seasonal resident (I'm here just for a season) 1.30% 4

I do not own or rent (living with family/friends) 0.98% 3

I am under-housed (no fixed address) 0% 0

I do not live in Whistler 3.26% 10

Other 0.65% 2

Total 100.00% 307
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139. What neighbourhood do you live in?
Select Box | Skipped: 18 | Answered: 306 (94.4%)
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Answer choices Percent Count

Alpine Meadows 15.03% 46

Alta Lake Station 1.96% 6

Alta Vista 3.27% 10

Bayshores & Millar's Pond 7.19% 22

Blackcomb Benchlands North 3.92% 12

Blackcomb Benchlands South 1.63% 5

Blueberry Hill 1.63% 5

Brew Creek FSR, Whistler RV Park 0% 0

Brio and Sunridge Plateau 1.31% 4

Callaghan Valley 0% 0

Cheakamus Crossing 9.80% 30

Emerald Estates 5.56% 17

Function Junction 0.33% 1
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Kadenwood 0% 0

Nesters 0.98% 3

Nicklaus North 1.31% 4

Nita Lake Estates 1.63% 5

Nordic/Taluswood Estates 5.23% 16

Rainbow & Baxter Creek 3.59% 11

Spring Creek 2.94% 9

Spruce Grove 1.96% 6

Stonebridge 0% 0

Tapleys Farm 1.96% 6

Twin Lakes 1.31% 4

Whistler Cay Estates 2.94% 9

Whistler Cay Heights 6.86% 21

Whistler Creekside 7.52% 23

Whistler Village 2.61% 8

White Gold 2.29% 7

Other 5.23% 16

Total 100.00% 306
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140. First and last name
Short Text | Skipped: 127 | Answered: 197 (60.8%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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141. Email or phone number
Short Text | Skipped: 128 | Answered: 196 (60.5%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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142. Skill testing question Required
Short Text | Skipped: 123 | Answered: 201 (62%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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