4500 NORTHLANDS: PHASE 2 ENGAGEMENT

What We Heard

@ 4500 Northlands: Phase 2 engagement purpose

The engagement was to gather feedback on preliminary site concepts, assess them against the Guiding

Principles, and to understand the community’s amenity preferences. This input will help guide the
developer’s rezoning proposal and inform Council's decision-making on this rezoning proposal.
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PHASE 2 ENGAGEMENT

4500 NORTHLANDS

What We Heard
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Community amenity preference feedback exercise
Each rectangle's colour and size represents the preferred amenity type of amenity and priority. This is broken down by engagement

method: the online questionnaire and October’s Add Your Voice event.
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In this online exercise, respondents were asked to allocate $50 million
between the nine proposed amenities

Key themes of Phase 2 engagement

A large percentage of
October’s AYV attendees
strongly advocated for an
indoor racquet facility.
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In this in-person exercise, participants were given 10 pom-poms (each pom-
pom represented $5 million). Participants were asked to allocate their funds
over nine amenities

The themes below are from Phase 2 input gathered during the Community Amenity Contribution engagement process that
took place over fall 2025. Community Amenity Contributions are voluntary contributions rezoning applicants make to benefit

the public when Council allows additional development.

Recreation &
community uses

Employee housing

Identifying a need for
affordable employee

Highlighting the importance
of the existing on-site
facility as a space for indoor housing to support the
recreation and social current and future
gathering. workforce.

Diverse
housing

Amenity
locations

Ensuring that amenities are Providing housing that meets

provided in appropriate the needs of the Whistler

locations. community, including
affordable options, a range of
unit sizes, and seniors housing.
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Development
phasing

All weather, multi-
purpose space

Considering the delivery of
amenities earlier in
development to provide
faster community benefit.

Acknowledging the need for
indoor activity space for
multiple event types for a
range of age groups that can
be used throughout the year
in all weather.

Balancing
community needs

Other residential/
tourism uses

Considering the addition of
use-restricted housing catering
to the tourism economy and
other tourism-related uses
such as retail and services.

Ensuring that the Community
Amenity Contribution package
benefits the whole community
and doesn't unfairly prioritize
specific groups.
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